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Telephone: +1XXXXXXXXXX | Email: XXXXXX@XXX XXX | Portfolio: portfolio/link | Linkedln: linkedin.com/in/link 


Professional Summary 


Creative results-focused leader with 10+ years' experience bridging the gap between high-impact marketing 
management, digital storytelling, and compelling design to drive revenue, traffic, and conversions. Specialize in 
translating innovative concepts into engaging marketing campaigns that realize sustainable business growth and 
position companies for success. Influential relationship builder who motivates cross Tuna teams to effectively 
communicate brand messaging and craft visually stunning designs. Qy 
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Key Skills 8 prenë 


e Omni-channel Marketing Management e hic Design 

e Marketing Campaign Design & Implementation K Cux/ul & Web Design 

e Marketing Strategy Launch & Tracking N Planning, Organization & Prioritization 

e Analysis (Data-driven Decision-making & e Creative & Analytical Thinking 
Reporting) O e Cross-functional Collaboration & 

e Detail & Deadline-oriented © Teamworking 

e Brand Messaging & Brand Development NI e Social Media Management 

e Digital Asset & Content Creation ®© e Languages: Spanish & English 
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KO Experience 


Performing Arts eo MarkG Manager 2022 - 2023 


e 

e Defined and embegugadhe Academy's brand voice and image at the core of an intuitive Word Press website 
to drive engage cross key demographics. 

e Translated sei market insights into marketing plans and strategies, before launching, tracking, and 
reporting on performance to maximize reach. 

e Transformed the brand by crafting contemporary digital marketing materials and collateral to support key 
messaging and position the company for success. 

e Synthesized campaign performance data into custom reports that provided insights into the effectiveness of 
previous marketing efforts and enabled future improvements. 

e Provided incisive leadership to a talented social media team in crafting omni-channel social media content, 
collateral, signage, and assets that delivered sustainable increases in event and program attendance. 


UI/UX 2021 

XXXXXXXX - Remote 

e End-to-end managed the design, launch, and optimization of a website that enabled the company to scale 
rapidly by engaging key audiences and delivering seamless/intuitive user journeys. 

e Facilitated the implementation of the site, before tracking and reporting on performance to maximise deliver 
against key success metrics. 


Work Expirience continued 


Creative Director - UI/UX 2020 
- Remote 
e Defined the client's brand image and voice before embedding them at the core of innovative branding 
initiatives, personally executing composition, color, illustration, and typography 
e Conceptualized, planned, and led photography shoots to capture high-impact product photography that 
elevated visual appeal across digital channels 
e Transformed existing website designs to improve the user experience and elevate traffic. 


Layout Artist 2019 
e Increased engagement with company marketing materials, emails, and newsletters by producing intuitive and 


influential layouts - enhancing awareness of key company messaging. 
e Delivered a suite of creative and graphic design projects, to include presentations, catalogs, and reports. 
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Graphic Designer GQ 2019 
e Serviced the graphic design requirements of senior stakeholders by c ing their vision for corporate 
materials, presentations, and catalogs, and translating them into innovati ative assets. 
e Positioned the brand for meaningful engagement by building a cohe Kg engaging presence across social 
media channels, websites, and email campaigns. K 
Layout Artist © 2018-2019 
- Centennial, CO 


e Maintained consistency in composition, color, usato typography to optimize the company's brand 
identity and promote loyalty. 

e Built custom graphics and corporate layouts aroung Ged vision of senir stakeholders to improve both brand 
positioning and awareness. 
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UX/UI Designer O 2018 
XXXXX XXX O 


- Denver Metro Area 

e Elevated the brand identity, while ranor and creative content to support omni-channel campaigns 
and strategies. 7 

e Created wireframes developed ngja: designs that increased engagement with customer-facing sites. 


- Denver, CO 


Creative Director AN 2016 
KKK XXX N 


brand identity fo tion into wider marketing strategies 

e Served as the creative vision behind a portfolio of marketing content and digital assets published across key 
digital channel and platforms 

e Developed both wireframes and enhanced page designs 


e Embedded ty oc or schemes and typography at the core of all branding efforts achieve a compelling 


Education & Certifications 


Industrial Design 
Universidad Jorge Tadeo Lozano - Colombia 


Maestro de Musica 
Universidad Central - Colombia 


The Fundamentals of Digital Marketing 
Google - Remote 


Teshnical Skills 


Adobe lllustrator e Figma e Facebook 
Adobe Photoshop e Adobe XD e Ads Manager 
Adobe InDesign e Publisher e Email Marketing 
Word Press e Microsoft Office e Social Media Analytics 
Wix e G Suite e Google Analytics 
Squares pace e Google Ads e SEMrush 
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